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Tina Müller was born in 1968 in Bad Neuenahr, Germany. She joined Henkel in 
1995 as International Brand Manager, after previous marketing positions at 
L'Oréal and Wella AG respectively. Tina later became Henkel's Marketing 
Manager with responsibility for the company's global hair care and coloration 
business under the Schwarzkopf brand. 
 
In 2003 she assumed responsibility for Henkel’s Italian cosmetics business as 
Marketing Director, and later, upon her return to Germany, assumed 
responsibility for the global hair care and cosmetic businesses as Corporate Vice 
President.  
 
In 2007 she was appointed member of the board of directors and Corporate 
Senior Vice President and added the global face care and oral care business to 
her responsibilities. 
 
In November 2010, Tina added the global Body Care business to her 
responsibilities, and has since then managed the complete Cosmetics Consumer 
business for the company. As Corporate Senior Vice President and Chief 
Marketing Officer, her area of responsibility included the leading brands; Syoss, 
Diadermine, Theramed, FA, Right Guard, Dial and Henkel's biggest single brand, 
Schwarzkopf, with sales of more than 1,8bn €. 
 
In her capacity as Chief Marketing Officer, she had responsibility for the entire 
global Brand Portfolio Strategy, the creation of the Innovation Pipeline with the 
R&D Division, and the development of the worldwide Marketing Mix strategy. 
 
In 2009, Schwarzkopf was awarded with "The German Marketing Award", the 
most important recognition in the field of consumer marketing, awarded by the 
German marketing association. Tina was subsequently in 2010, elected 
"Marketing Manager Of The Year" by  marketing magazine W&V, and she also 
received the prestigious "Brand Award" by the German Marketing Association, 
for the new and successfully launched hair cosmetic brand, Syoss. Syoss was 
the most successful introduction in the complete German FMCG and European 
Cosmetic Markets. 
 
Due to the successes of the Schwarzkopf and Syoss brands, Henkel's Cosmetics 
Business surpassed the third largest market player in Europe by market share, 
Procter and Gamble. Since the beginning of 2012, Henkel has further extended 
the position as the third largest cosmetic player in Europe. 
 

 



During Tina's leadership, the net sales of Schwarzkopf doubled in less than 
seven years, and the percentage of sales in emerging markets has grown 
significantly as well. In recent years, Henkel is occupying leading market 
positions, particularly in Eastern Europe, Latina America and China. 
 
Other achievements and recognitions include the "2010 European Chief 
Marketing Officer Of The Year" award, by Booz & Company. In 2011 Tina 
established the Digital Marketing Department at Henkel and created Henkel's 
digital strategy for the cosmetics brand portfolio.  
 
As of February 2012, Tina took operational responsibility for the “Western 
European” region comprising 12 different countries. 
 
Tina holds a German and French university degree in Business Administration 
and Macro Economics, and completed the Advanced Management Program at 
Harvard Business School in 2011.  
 

 
 


